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I am so proud of what we have 
accomplished and what the Magic 
Johnson Foundation (MJF) has 
become. In the following pages, 
we’ll take you through our journey 
and unique relationship with the 
people and places we influence.

Thank you for taking a moment to 
learn more about what we do and 
whom we serve.
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Our vision is to inspire 
self-sufficiency and 
to empower ethnically 
diverse, underserved 
communities.
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It started with an announcement and a fight 
against hIV/aIds. But we grew to address other 
powerful epidemics in the urban community, 
including the lack of educational opportunities 
and the absence of empowerment.

Today, the Magic Johnson Foundation evolved 
from one focus to three causes.
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First annual 
kids’ Mardi gras
Created to offer underprivileged youth 
a day of excitement, entertainment, and 
once in a lifetime experiences.

1997
First annual 
Toy drive and holiday party
Started as a way for the urban community to 
come together, collecting gifts and toys to 
bring to less fortunate children.

1991
The Magic Johnson Foundation started as a grant-making 
organization, to help agencies throughout the United States establish or build 
programs to prevent the spread of HIV/AIDS.

After the announcement, checks were coming 
in from around the world as people committed 
themselves to the fight against HIV/AIDS.

1994

1998
Taylor Michaels scholarship program 
Established in honor of the late MJF COO, Taylor 
Michaels, to reflect her compassion and confidence in 
minority students striving for higher education.



social efforts
Created to inspire community 
philanthropy like feeding the 
homeless and other volunteerism.

First community 
empowerment center 
Aimed at bridging the digital divide in 
urban and poor communities.

2001 2005
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healTh
MJF’s hIV/aIds grant making, awareness, and prevention program seeks 
to provide critical resources, information, and hIV testing to individuals 
residing in urban communities.
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healTh

“FIghTIng hIV/aIds By drawIng aTTenTIOn TO The TOll In The Black cOMMunITy 
Is a TesTaMenT TO yOur (MagIc JOhnsOn) cOMpassIOn and huManITy.” 

- puBlIc healTh adVIsOr, sTd/hIV preVenTIOn prOgraM

The HIV/AIDS epidemic has been with us for 30 years. In this time, more than 60 million people have been infected 
with HIV. In the United States, over 50,000 people get infected every year. Almost half of these people are African 
Americans (45%). 
 
We will never end the epidemic in our community until we end the epidemic among our young people. African 
American youth represent 14% of youth aged 13 - 29 yet half of all new HIV infections among young people in this 
age group. Hispanic/Latino teens represent 18% of U.S. young adults but account for 17% of new HIV diagnoses.
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• Offered free HIV/AIDS testing, awareness and educational programs to more than 130,000 Americans through a 
    partnership with Abbot called “I Stand with Magic” 
• Teamed up with AIDS Healthcare Foundation (AHF), the nation’s largest HIV/AIDS medical provider, to open six HIV/
    AIDS clinics (Los Angeles, Oakland, Forth Worth, San Francisco, Miami, and Jacksonville) and to provide effective     
    treatment for persons living with HIV/AIDS
• Established ERASE Youth Summit, with the Center for Disease Control (CDC) and Act Against AIDS, to educate high 
    school students
• Supported prevention programs at over 50 relevant agencies and grassroots organizations via grant making and guidance
• Provided free HIV/AIDS testing to more than 41,000 Americans in 16 cities
• Given over $12 million in grants

a Few nOTaBle accOMplIshMenTs
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educaTIOn
Founded in 1998, the Taylor Michaels scholarship program (TMsp) is committed 
to helping mold youth from underserved communities into agents of change by 
providing them with the support and access to critical resources that maximize 
their potential, both in and out of the classroom.
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educaTIOn

Our schOlars’ prOFIle
Scholars’ families have an average income of $36,952 and four 
family members.

The average GPA is 3.39 and over 80 percent of our students attain 
BA degrees within five years, whereas 63 percent of all students 
nationwide attain BA degrees within six.

1% Indian/
       Middle Eastern

13% Latino/
        Hispanic

  4% Asian

18

82% 
African American 



Our students value the completion of their education and do so under extreme circumstances. 

The Taylor Michaels Scholarship Program offers the following: 
• Financial support of $2,000 - $5,000 annual renewable scholarship
• Mentorship
• Internship opportunities 
• Laptop computer and technology support
• Leadership training 
• Career development

The program has provided over $3.6 million to 392 youth in support of college completion.

“The scholarship does more Than help you afford school. iT’s a 
program ThaT cares ThaT you go To school, succeed, give back, 

and make someThing of yourself.” 
-Tmsp alum
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eMpOwerMenT
The Magic Johnson Foundation’s social efforts and community empowerment centers 
(cecs) provide ethnically diverse urban and rural communities access to resources and 
programs that educate, empower, and strengthen individuals and their community.
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our social efforts are community building events that have become Magic Johnson Foundation tradition. Families, 
celebrities, and corporations rally resources to provide children with experiences they may not have received due to the 
day-to-day disparities in their communities.

We encourage children to be a product of their imagination not their environment: 
• The annual kids’ Mardi Gras has hosted over 16,500 disadvantaged urban youth
• The annual toy drive and holiday party has hosted over 45,000 youth and distributed over 300,000 
    toys since 1994
• Feeding the homeless served over 10,000 
• Social outings for community youth welcomed over 1,500

eMpOwerMenT

“OppOrTunITIes ThaT yOur OrganIzaTIOn prOVIde change The lIVes OF yOuTh 
ThaT May nOT receIVe The chance TO lIVe OuTsIde TheIr Own awareness.” 

- deparTMenT OF chIldren and FaMIly serVIces, cOMpTOn OFFIce
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community empowerment centers 
In 2001, MJF responded to the digital divide by launching state of the art technology centers. An original mission of providing 
computer and internet access to disadvantaged populations has expanded to comprehensive one stop resource centers that 
address the collective technology, educational, workforce readiness and informational needs of the entire family.

Each CEC is fully equipped with state-of-the-art technology that includes computers, flat screens, printers, audio visual 
and other ancillary equipment. Select markets feature connected classroom functionality. Each CEC offers an array of 
classes including the following: 

• Computer basics (Hardware and Software) • Microsoft Suite (Word, Excel, PowerPoint)
• Workforce Readiness (Resume, Placement) • GED Preparation
• Reading Literacy    • Financial Literacy
• Entrepreneurship    • Anti-Bullying

cec achievemenTs 
• 18 Community Empowerment Centers in 15 urban markets and the rural market of South Carolina 
• Served some of the most vulnerable community residents, with an average of 91% low income and 74% unemployed
• Transitioned over 450 families from subsidized housing to home ownership 
• Provided over 1,500 youth and young adults with GEDs 
• Improved the academic performance of over 6,500 students 
• Impacted over 240,000 disadvantaged youth

23



h
O

w
 w

e 
M

ea
su

r
e 

up

healTh
MJF/AHF’s HIV/AIDS 
Clinics and Funding

educaTion
Taylor Michaels Scholarship 

Program Students

empoWermenT
Magic Johnson Community 

Empowerment Centers
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recognized by the 
world of philanthropy
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relevant media 
keeps Magic Johnson 
Foundation top of mind

social

Influential support

web

word of Mouth

experiential
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On 11/07/11 MJF celebrated 20 years since Magic Johnson’s HIV announcement and founding of the 
organization. On that day, we cohesively activated all three programs with the support of our partners 
and the communities we serve. The anniversary also launched the 40 Campaign, where 40 individuals 
committed $25,000 each to the Magic Johnson Foundation. MJF: 20 was a successful celebration and 
a great communications story. 

mJf: 20 point forward day 
Total media impressions: 148,487,698 

Press coverage from top-tier outlets included CBS’s The Early Show, 
ABC World News, CNN, New York Times, USA Today, Yahoo!, ESPN, 
BET, LA Times, Time, and Huffington Post. 

Social media mentions from celebrities included Dwyane Wade, 
Ludacris, Common, Justin Bieber, Kobe Bryant, and others. 29



upholding a high 
standard of charity

MJF is recognized as a nonprofit public charity under section 501(c) of the Internal 
Revenue Code. MJF serves more than 250,000 individuals each year through direct 
and collaborative services and programs.

The Magic Johnson Foundation recognizes and values the power of our brand. The 
foundation’s staff and board of directors are committed to maintaining that integrity. 
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audit compliant
Performing annual audits has ensured that the foundation is operating with
fiduciary responsibility. Following GAAP, coupled with continued training and 
implementation of auditor recommendations, has earned the foundation favorable 
ratings from auditors for the past three years.

charity navigator: 4-star rating
Charity Navigator, branded as “Your Guide to Intelligent Giving,” is the premier source 
to learn more about a nonprofit’s effectiveness. Charity Navigator works to guide 
intelligent giving with the goal of helping people give to charity with confidence. 
Simultaneously, Charity Navigator works to help charities by shining light on truly 
effective organizations. The approach to rating charities is driven by two objectives: 
(1) helping givers and (2) celebrating the work of charities.

For more information, visit www.charitynavigator.org.
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strengthened by 
unparalleled 
relationships
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each partnership is 
an opportunity to 
strengthen the 
community in a 
unique way

“By working with the Magic Johnson Foundation, we are 
widening our efforts to enable underserved communities 

to harness the benefits of the digital economy.”
- Lewis Karabatsos, Director

U.S. Strategy and Operations, HP 

empoWermenT: In 2001, the Magic Johnson Foundation was selected as a strategic partner for HP’s 
“HP Invent” product line. MJF received $1 million in hardware that would be distributed to community-
based organizations in HP target markets. Initially, this was to be a one-off. Due to the overwhelming 
media success, returning over 7 million hits according to HP Inventor Centers, the relationship was 
continued for another two years and with an additional $1.5 million in hardware, which included PCs, 
laptops, monitors, cameras, servers, printers, and other ancillary equipment. Together, HP and MJF 
opened 15 MJF/Invent Technology Centers, and MJF realized a total of an additional $200K in support.
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educaTion: In 2011, we expanded our engagement with FedEx to enhance our TMSP Leadership 
Conference. First, we integrated several key FedEx personnel as career mentors. We then executed 
a comprehensive facility tour of the global hub at Los Angeles International Airport and introduced 
scholars to senior leadership. Finally, we completed the sponsorship integration circle with a rousing 
motivation keynote address at the FedEx-branded Scholar Awards Brunch.

Through TMSP, FedEx creates future professionals dedicated to uplifting their underserved urban areas. 

healTh: Together with the AIDS Healthcare Foundation, we have established six AHF/Magic Johnson 
Healthcare Centers assisting over 1,500 clients annually with unparalleled access to specialists, 
medications, and services needed for African Americans and Latinos to live a healthy lifestyle 
regardless of their ability to pay. The partnership has granted over $12 million in HIV/AIDS education 
and prevention programs, tested over 80,000 individuals, and created five mobile testing units. 

Since 2000, MJF and AHF have been national leaders in the fight to control the AIDS epidemic via 
education, prevention, free HIV testing, and lifesaving medical care and treatment.
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The Magic Johnson 
Foundation exists 
to inspire:
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   of underserved communities’ needs, in order to resolve societal issues

dIalOgue
   between community partners, donors, and sponsors to develop model solutions

parTIcIpaTIOn
   via funding, product, time, and effort

Within the Magic Johnson Foundation, there’s 
a cause and commitment for every individual, 
organization, and corporation.
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Thank you. 
The magic Johnson foundation 
WE ArE THE COMMUnITIES WE SErVE
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Quoted facts and figures in this booklet are current as of the foundation’s 20th anniversary. 39





I would say what I’ve done in urban America, the businesses that I’ve built 
and giving back to the community. I’d rather be known for that than actually 
for basketball. I’ve made a bigger impact on people’s lives . . . (there’s) not 

a better feeling than to touch somebody’s life, than to impact their life.
Not a better feeling in the world.

- magic Johnson

Magic Johnson Foundation Headquarters 
9100 Wilshire Blvd., Suite 700 East Tower 

Beverly Hills, CA 90212
Tel: 310.246.4400 
Fax: 310.246.1106

www.magicjohnson.org


